POLICY ADVOCACY 101
TIPS FOR WORKING WITH AT
THE MEDIA

As you advocate for policy change, working with the media is essential. The news landscape
is shifting, but traditional outlets like newspapers, radio, and television news still offer
powerful ways to spread your stories and voices.

Get Ready in Advance

Even if it takes time you don't feel you have, develop a media strategy. You
should be prepared for when reporters contact you. If a news story related to your
work comes up, reporters may want to know your opinion about it. Make sure that
you've discussed this first: who will be doing the speaking? And what do you need
to say? Have a set of talking_points your organization can use when speaking to
media.

Develop relationships with reporters. Just as you depend on people and groups
you've worked with for a long time, so do members of the media. Make sure they
know that you are responsive, honest, and forthcoming—someone they can call
when they need a quote or an analysis.

Your organization serves as a link to community viewpoints and expertise.
Educate and empower your members so they feel confident about sharing their
ideas when media members call.
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Make Your Own News

Media Advisories & Press Releases: If you're hosting an event that you'd like the
press to attend, send out a media advisory: a one-page document that tells the
press who, what, where, when, and why. Include your name, phone number, and
email as a contact. If you have a story to tell, then send a press release. A press
release should be written just like a newspaper story so that the newspaper could
run it as a story with few or no changes. Include quotes from real people affected
by the issue. Send your advisory and/or release to all the local media. Here are
some tools to help: Writing_a Good Press Release, Sample Long_Press Release,
Sample Short Press Release, Sample Media Advisory.



https://www.cur.org/wp-content/uploads/2024/03/Best-Practices-for-Writing-Talking-Points-SSN.pdf
https://ppgbuffalo.org/files/documents/action_items/writing_a_good_press_release.docx
https://ppgbuffalo.org/files/documents/action_items/press_release_long_example_agenda_release.docx
https://ppgbuffalo.org/files/documents/action_items/press_release_short_example_voting_rights_forum.docx
https://ppgbuffalo.org/files/documents/action_items/sample_media_advisory_press_release_police_report_advisory.docx

Press Conferences: Anyone can hold a press conference, and it's much
easier than you may think. Simply send a media advisory to the press letting
them know that you'll be holding a press conference. If possible, choose a
location that:

e has good visual appeal for photographs and TV footage

e mMeans something to your issue

e isconveniently located

Have a small number of speakers—each speaking for five minutes or less—
and then take questions. Make sure you know exactly what each speaker will
say, and make sure that their messages combine to tell your full story. Hand
out a press release at the event, and, afterward, send your release to all
invited media—whether they came or not. Don't be disappointed if most
folks don't show up; if even one media outlet covers your story, you will have
had success!

Know Your Medium

Newspapers: You should work with the most well-known newspaper in your city
or region. Papers often carry a lot of weight with elected officials. Generally, they
keep up on the news and may feel obligated to respond to articles.

Papers offer several ways to get your ideas out. You can:
» write a letter to the editor, advocating for the change you want to see
» send in an opinion piece or guest column
» request a meeting with the Editorial Board to educate them on your issue.
That way, the paper itself can write an editorial about your issue.

You can also contact smaller papers to get your story out. Smaller, free papers
often reach a different audience than newspapers that cost money. Last, don't
forget about online-only news sources, like NY Focus.

TV: Like newspapers, television news remains important for getting the attention
of elected officials and folks in power. To get your story featured in a television
news broadcast, you'll need to think about what would make a compelling news
story or event. If you're going to appear in the story, prepare your talking points
and practice your speaking in advance. Here are some tips.

Radio: Public media stations feature reporting on local stories, and their
journalism is taken seriously by people in government. The local NPR station and
any community radio stations are good places to contact. Both AM and FM
commercial radio stations may also be willing to interview you or publicize your
events and announcements—especially if your issue is relevant to their listeners.

For more policy advocacy tips and tricks, visit ppgbuffalo.org .* AT
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https://www.aaas.org/resources/communication-toolkit/tv-and-radio-media-tips
https://www.aaas.org/resources/communication-toolkit/tv-and-radio-media-tips
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